
2% 

3% 
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48% 

58% 

1% 

4% 

8% 

20% 

28% 

51% 
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62% 
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None of the above

E-book reader (Kindle, Nook, etc.)

Netbook or mini notebook

Tablet computer (iPad, Kindle Fire, etc.)

Portable media player (iPod, Zune, etc.)

Desktop computer

Smart phone (iPhone, Blackberry, etc.)

Laptop computer

2012
2010

CUNY Experience Survey Results for “Regular Use of -
Devices (multiple responses allowed)” 

Note:  2010 Survey did not ask “tablet 
computer” item. 



7% 

18% 

35% 

74% 

9% 

17% 

41% 

65% 

0% 20% 40% 60% 80%

Do not access the internet
regularly off campus

Basic (dial-up)

Cellular

Broadband

2012
2010

CUNY Experience Survey Results for “Regular Use of -
Internet Access Off-Campus (multiple responses allowed)” 
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15% 

14% 

15% 
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32% 

39% 

12% 

19% 
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Once/Twice a Month

Once/Twice a Week

Every Day

CUNY Experience Survey Results for “Frequency of 
College-Related Technology Use – Blackboard” 
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41% 

18% 

11% 
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CUNY Experience Survey Results for “Frequency of 
College-Related Technology Use – Computer Lab” 
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Every Day

CUNY Experience Survey Results for “Frequency of 
College-Related Technology Use – Wireless Access on 
Campus” 
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Every Day

CUNY Experience Survey Results for “Frequency of 
College-Related Technology Use – College-provided 
Software for Home Use” 
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CUNY Experience Survey Results for “Frequency of 
College-Related Technology Use – Courses with Online 
Instruction/Discussion/Interaction” 
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CUNY Experience Survey Results for “Frequency of 
College-Related Technology Use – Library’s Online 
Services” 
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CUNY Experience Survey Results for “Frequency of 
College-Related Technology Use – Online Collaboration 
with a Classmate” 



42% 

37% 

15% 

3% 3% 
CUNYAlert 

Email

Text Messages

CUNY Website

Social networking
(Facebook, Twitter, etc.)
Mail

2010 CUNY Experience Survey Results for “Preferred means 
for receiving” 



2012 CUNY Experience Survey Results for “Preferred means 
for receiving” 

54% 33% 

10% 

2% 1% 
CUNYAlert 

Email

Text Messages

CUNY Website

Social Networking (Facebook,
Twitter, etc.)
Mail
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5% 
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1% 
6% 

Information about Financial Aid 
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Text Messages

CUNY Website

Social Networking
(Facebook, Twitter, etc.)
Mail

2010 CUNY Experience Survey Results for “Preferred means 
for receiving” 



2012 CUNY Experience Survey Results for “Preferred means 
for receiving” 
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Email
Text Messages
CUNY Website
Mail



69% 

11% 
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Social Networking
(Facebook, Twitter, etc.)
Mail

2010 CUNY Experience Survey Results for “Preferred means 
for receiving” 



2012 CUNY Experience Survey Results for “Preferred means 
for receiving” 
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student services, clubs, athletics 

Email
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CUNY Website

Social Networking
(Facebook, Twitter, etc.)
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2010 CUNY Experience Survey Results for “Preferred means 
for receiving” 
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2012 CUNY Experience Survey Results for “Preferred means 
for receiving” 
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Mail

2010 CUNY Experience Survey Results for “Preferred means 
for receiving” 



2012 CUNY Experience Survey Results for “Preferred means 
for receiving” 
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2012 CUNY Experience Survey Results for “Preferred means 
for communication with” 

59% 

1% 

5% 

32% 

2% 

Faculty 

Email
Text Messages
Blackboard
In-person
Phone



2010 CUNY Experience Survey Results for “Preferred means 
for communication with” 
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21% 

36% 8% 

27% 

8% 

Classmates or Fellow Students  

Email
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Twitter, etc.)
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Phone

2012 CUNY Experience Survey Results for “Preferred means 
for communication with” 



2010 CUNY Experience Survey Results for “Preferred means 
for communication with” 
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2012 CUNY Experience Survey Results for “Preferred means 
for communication with” 

41% 

1% 2% 

44% 

12% 

Administrative Personnel 

Email
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Phone



2010 CUNY Experience Survey Results for “Preferred means 
for communication with” 

52% 

2% 1% 

42% 

3% 
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76% 

74% 

74% 

73% 

72% 

49% 

40% 
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My college offers adequate access to lab
software on campus.

My college offers adequate wireless
access on campus.

My college offers adequate access to
printing.

My college offers adequate meeting
space with multimedia access.

My college offers help desk service
during the hours I need.

My college offers adequate access to lab
software for home use.

My college offers adequate online
storage space for course-related files.

2012
2010

CUNY Experience Survey % Strongly Agreed/Agreed 
about “Attitude toward technology offerings” 



CUNY Experience Survey % Strongly Agreed/Agreed 
about “Indicate your level of satisfaction with each of the 
COMPUTER SERVICES listed below” 
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73% 

64% 

64% 

70% 

58% 

52% 

72% 

78% 

70% 

69% 

64% 

64% 
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Campus computing in general

Computer lab hours

Computer lab availability on campus

Computer availability on campus

Wireless internet access availability

Academic software availability

Off-campus access to technology
services (e.g., help desk)

2012
2010
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